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reports & dashboards alone...

worthless
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Oracle

Some 411 Legacy Questions?
Analytics A Whole
vs Reporting New World
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You Must Enable Analysis

Reports & Dashboards Analysis
/,/...

Which channels sell the most Widggis® Which channels are most profitable?

What is this customer likely to buy next?

3 -

What is the monthly target year over year? What if demand exceeds target?

- -

What happened? What If? AAREES TRAINING DAY
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End User’s Goal... Provide Explanation

ORACLE Analytics Cloud

2 TBC Scatter - Sales VS Marketing - Project repera . Vil e

© Click here or drag data to add a filter
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Different Strokes for Different Folks

Professionally
Informed

Exe :u]ives

Managers

Busine$s Analysts

Y

Technically
Capable

Self-Service Dashboards Published

Interactive Experience

> Guided
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Advanced Analytics Maturity Models

High Al RPA .
Robotics Amplified Intelligence AT
and Automation :
Machine o\ Neural NLP o it happen?
Advanced learning Networks NLG/ Coghnitive Intelligence/ Machine Learning (Prescriptive)
Analytics
Predictive o . L.

Analytics Predictive modeling / optimization
A|B
Testing

Foresight What will

)

3 Predictive happen?

= SB einess s Scenario / tradeoff simulation L 4

= imulations u@ Control

=

=

g Business Regression Guided analysis and exception reporting Insight o
Intelligence Models nsig y did it

(Diagnostic) happen?

Wienslstien Company and individual performance visibility
Operational reportin
@ Data Cuts P > g Hindsight
. (Descriptive)
1 Data Enterprise data management
ow
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Oracle Essbase
& Oracle OLAP

The Guide to Oracle’s Multidimensional Solution
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Cubes Power Analysis

& 4
. . &S
* Dimensions ¥ & p——
* Time U S— S— 4
e Products Diet Col 166 182 143 | &
e Markets L, ovos
5 Root Beer 131 || 149 || 120
©
e Members 08_ Cream Soda 123 150 115
* Jan, Feb, Mar Fruit Soda 267 196 || 231
* Diet Cola, Root Beer, Cream Soda, Fruit Soda Jan  Feb Mar
e CA, CT, NY
Time
* Measures
* Units Sold 267 units of fruit soda sold in CA in Jan
* Revenue
* Inventory
e EBITDA
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Dimensions & Intersections

* Buckets of Related Stuff
* Time, Accounts, Markets, etc.

* Hierarchies lt\. ¢ N

e Consolidations
 Slices
e Scenario, Version, Year, etc.

* |Intersect to Form Cells
e Great News! What If2
* Frightening News?

e Hyper-Cubes of Data
e Typically >3
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Dimensions are Often Hierarchical

For each dimension, you can organize the set of its members in a hierarchy.

Year Products Markets
Quarter 1 Sodas — 1 West
January Fruit Soda - LCA
February Cream Soda
East
March ! Colas
: CT
Quarter 2 ! : | Diet Coda — NY
April
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Oracle Bl Foundation Suite (OBIFS) Oracle Analytics Cloud (OAC)
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Interactive Reporting & Ad-hoc Proactive Disconnected Smart View/ Web
Dashboards Publishing Analysis Detction & Alerts Analytics MS Office Plugin
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Traditional Data Ecosystem

Details

'@'®%)-@ o)

.“ﬁ ﬁ?.

Source Data Transactions

(GL, CRM, HCM, Inventory, etc.)

© 2019 eCapital Advisors, LLC.

Analytics

e

Ng

Data Mart(s)

<
~ =

u &

e
&

Data Warehouse

Delivery

Enterprise Bl
Environment
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Traditional Analytic Architecture

e
)

‘
00 500, xx

S = S O
F=— ~
Data Warehouse Data Mart(s) Enterprise Bl Fast & Fluid ‘ ‘

28 ‘
'ﬁ ﬁl ETL Processes x M

|
| . . —

Source Data Transactions Environment Requirements
(GL, CRM, HCM, Inventory, etc.) = Packaged
Analytics & User

Self-Service

Additional Data

(Industry information, etc.)

Difficult Build with Reduced Data Fidelity
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Legacy Approach

1000 Questions 100 Questions 50 Questions
@ [, Ee — {3
soooon  &F BTR @
Qi Rivifwi il i — E p¢ Wl — —
i@ M @ @ ETL ETL @
—— = — Processes ATA Processes EER’TIRESEJE«*]EEET
Source Data Transactions
(GL, HCM, CRM, Inventory, etc.) WAREHOUSE Data Mart(s)
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@ bakertilly

now, for tomorrow.

BAKER TILLY

At a glance

— Established in 1931

— 3,150 team members in the
U.S. 147

. Territories
— Industry and service o o |
specialization, leading with , | Y A 796
advisory services i = W Offices

— Ranked one of the 15
largest accounting and 389

advisory firms in the U.S. Assurance

— Largest member of Baker ) e202%
) : TaY
Tilly International — the 8th 31% e
largest accountancy and Advisory 33,600 Combined
business advisory network Global revenue

USS$3.4B

' kf
in the world workforce




Baker Tilly Clients
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Oracle Cloud Capabilities

Cloud implementations across the
practice; one of Oracle’s top strategic
implementers.

dedicated Oracle professionals

We help clients strengthen their software investment and improve their
business practices by modernizing and optimizing their strategies,
processes and technolo%y. Startin% with an approach designed to drive
adoption and sustainability, we help our clients successfully achieve
their business initiatives.

AT A GLANCE

- Delivery expertise — HCM, CX, ERP, EPM, PaasS, Analytics
- Agile, small team model with global mindset, capability and reach
- No Competing Practices — Oracle Cloud Focused!

- Experience across industries

- Structured change management approach focused on adoption and
acceptance

- Strategy and business case execution
- Program and process design
- Proactive risk identification and mitigation

- Value Beyond the Software
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BAKER TILLY CONSULTING

Where Do We Fit?

Mega
Corporate
Initiatives

Strategic Cross
Functional and
Functional
Initiatives

Tactical
Individual Roles

Technology

Implementers

Big 4 / Large

System Integrators

@ bakertilly

now, for tomorrow.

@ bakertilly

now, for tomorrow.

Very Large Project Teams
Limited Knowledge Transfer
Complex External Control
High Cost

Small Team Model with Big 4 Capabilities
Tailored Approach

Gets to know Client and Strategy with a Defined
Plan to Achieve

Best Practice Process Definition in the Context of
Enabling Technologies

Continuous Knowledge Transfer
Shared Project Ownership

Proven Project & Change Management
Lower Total Cost of Ownership

Strong Risk Management

Technology Led

One Size Fits All Approach which Doesn’t Allow for
Flexibility

Client Managed

Defined Need

No Leading Practice Recommendations for Process



Incorta at a Glance

* Enterprise Analytics
focused on ERP
analytics and reporting

« Founded in 2014
by analytic experts from

ORACLE

e Launched in March
2017

* $42.5m raised
from Google Ventures,
Kleiner Perkins,
Microsoft (M12) and
others
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TECHNOLOGIES

GLOBAL HVAC

Key Customers

ELSEWEDY

ELECTRIC
e —
Cinmar

CHANGE

HEALTHCARE

Key Metrics

e 50+ customers

120 employees

Apple, Starbucks and
many other referenceable

accounts

100% Renewals
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